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FUAR HAKKINDA

ABOUT THE EXHIBITION

ANFAS FOOD PRODUCT

Turkiye’nin en buyuk ‘Hotel - Restoran - Cafe’ (HO-RE-CA) sektdr
bulusmasi 31.Hotel Equipment ve 27.Food Product fuarlari, 15-18 Ocak
tarihleri arasinda es zamanli olarak ANFAS Antalya Uluslararasi fuar
ve Kongre Merkezinde 3 bin 700 marka ve 600 firmay! bir araya
getirdi. Rusya, iran, Cezayir, Gircistan ve Almanya basta olmak
Gzere 70 Ulke ve Tarkiye’den 81ilden 52 binin tGzerinde kisinin fuarlari
ziyaret etti.

70 Ulkeden 2.725 satin alma yetkilisinin katildigr uluslar arasi Alim
Heyeti ve katilimcilarimiza sundugumuz B2B gérismeleri sayesinde
2020 yilinin daha ilk ayinda sektor icin ortalama 3,5 milyar dolar is
hacmi olusmasina katki sagladik. Gida sektdérinin nabzini tutan
fuarda 800’Gn Uzerinde asc¢inin katilmi ile “Yasasin Anadolu Food
Show” ve “Latte Art Barista” yarismalari gibi yogun ilgi géren pek
cok etkinlige ev sahipligi yaptik.

Turkey’s largest 'Hotel-Restaurant-Cafe (HO-RE-CA) sectoral meeting
3ist Hotel Equipment and 27th Food Product fairs brought together
3700 brands and 600 companies on 15-18 January 2020 at ANFAS
Antalya International Exhibition and Convention Center. More than
52.000 professional visitors from 81 cities in the country and 70
countries abroad visited the exhibition and with the help of B2B
meetings, they contributed to the sector with an average volume of
3.5 billion dollars in the first month of 2020.

We hosted many attractive events such as “Long Live Anadolu Food

Show” and “Latte Art Barista” competitions with the participation of
over 800 chefs at the fair.

01 | Anfas Food Product 2020

TORKIYE’NiN
EN BUYUK

HO
RE

FUARI

THE LARGEST
HO

N=

CA

FAIR

IN TURKEY

BiZiMLE ILETiSIME GECIN
CONTACT US

+90 242 462 20 00



ISTATISTIKLER
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4 4= ETUDER & G2MEKSPER
: Anfas Fuari'nda bekledigimizden daha fazla
ilgi gorduik. Stantlarimiza hem profesyonel
hem de konusunun uzmani ziyaretciler geldi
ve bu amacladigimiz birseydi. Biz de bu
ylUzden Anfas Fuari'na destek veriyoruz.
Katilimdan ve ilgilerden dolayi ¢cok
memnunuz. ETUDER Uyelerinin bircogu ve
g2meksper'de bu fuarda yerini aldi. Anfas'a
destek oluyor olmamiz fuari daha da
glclendirdi ctinkl bir fuara ne kadar cok firma
katilirsa o kadar iyi olur. Yumurta-tavuk iliskisi
gibi, ziyaretci memnun kaldikca katilimcilar
artiyor ve fuarlar daha da baytyor.

Melih SAHINOZ

ETUDER & G2MEKSPER Y.K.B. , ,

UNO FASDAT CP TURKIYE

Her gecen gin fuar buyuyor, Son 15 yildir diizenli olarak ilgiden cok memnunuz.
katilimcilar artiyor. katildigimiz bir fuar. Fuarda yenilikler gérduik.
O LI T EENR N TR ae I MM Antalya blyik bir pazar. Otel pazarinda Katilmin dengesini sevdik.
katilimci artmaya basladi. is yapmak isteyen arkadaslarima TUum Otel satinalma gruplariyla
bu fuari dneririm. guzel goériasmeler yaptik.
Caner BAYIRALAN Dervis Celalettin OKTAY Tunay OZTURK
Genel Miidiir Genel Miidiir CP Pazarlama Miidiirii

%9
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KATILIMCI ULKELER

EXHIBITORS COUNTRIES

as

= -

Almanya Brezilya Yunanistan Endonezya Cezayir
Germany Brasil Greece Indonesia Algeria
Tirkiye
Turkey Cin Hindistan
China India
Litvanya Rusya Tunus Banglades S. Arabistan Kamerun
Lithuania Russia Tunisia Bangladesh Saudi Arabia Cameroon
Nepal Tayland Ukrayna ABD Misir Katar
Nepal Thailand Ukraine USA Egypt Qatar

KATILIMCI MEMNUNIYETI

EXHIBITOR SATISFACTION

Fuari nasil degerlendirirsiniz?
How would you rate the exhibition?

(o)
93%
’li fuan “Cok lyi” olarak degerlendirdi.

of exhibitors rated the Exhibition
Management as “Very Good”

o

1 Il
0 0
Ziyaretci kalitesini nasil degerlendirirsiniz?
How would you rate the quality of visitors?

o
89%
’u fuarin ziyaretgi kalitesinden “Memnun”.

of exhibitors were satisfied with the quality
of visitors at the show.

Ziyaretgi sayisini nasil degerlendirirsiniz?
How would you rate the number of visitors?

94%

’li ziyaretgi sayisindan “Memnun” olarak
degerlendirdi.

of exhibitors were satisfied with the
number of visitors.

&

B2B’den ne kadar memnun kaldiniz?
How satisfied were you with B2B in
the exhibition?

91%

‘i fuarda ki g6riismelerden “Memnun”
of exhibitors were satisfied with B2B meetings.

KATILIMCI OLMAK NEDENLERINIZ?
WHAT ARE YOUR REASONS TO EXHIBIT?

0 Uriin satislarini ve marka bilinirligini artirmak / Increasing product sales and brand awareness

e Mevcut miisteriler veya tedarikgilerle tanisma / Meeting existing customers or suppliers

eYﬂksek degerli satis olanaklan olusturmak / Generating high value sales leads
o Bir distribiitor - satici - ithalat¢1 bulun / Find a distributor - dealer - importer

Anfas Food Product | 04



KATILIMCI PROFILI —.20%

EXHIBITOR PROFILE Uluslararasi Katilimci

International Exhibitor

o B 8

Alkollii icecekler Alkolsiiz icecekler Tahil ve Baklagiller Et ve Tavuk Uriinleri
Alcoholic Beverages Beverages Legumes, Pulses & Rice Meat & Poultry
Products

e O 80%

Ulusal Katilimci
Domestic Exhibitor

Deniz Uriinleri Siit Uriinleri Kati & Sivi Yaglar Dondurulmus Gidalar
Seafoods Dairy Products Fats & Oils Frozen Foods

% @j @ﬁ % ’

Kurutulmus Meyveler Cay & Kahve Uriinleri Pastacilik Uriinleri Paketleme 83 o/

Kuruyemisler Tea & Coffee Products ve Sekerleme Packaging
Dried Fruits, Dates Bakery and Confectionary & Packing

Katilimcilarin %83’

20271’de fuara tekrar
Gida Teknolojileri Bitkisel Uriinler Vegan / Vejetaryen Diinya Yemekleri katl|aca§|nl Sﬁyledi-
Food Technologies Herbal & Agricultural Uriinleri World Foods 83% of the exhibitors said that they
Products Vegan / Vegetarian will participate in the show’s
Products L
2021 edition.
o
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Genel Bakis

Overview

Dogru insanlari

biraraya getiriyoruz.
Bringing the Right
People Together

2.725 kisiden olusan uluslararasi
Alim Heyeti ile katiimcilarimiza
sundugumuz B2B gorismeleri
sayesinde 2020 yilinin daha ilk
ayinda sektor icin ortalama 3,5
milyar dolar is hacmi olusmasina
katki sagladik.

Oteller, Restoran sahipleri, Ascilar,
Catering Firmalari, Gida
Toptancilari, Zincir Marketler ve
Kamu Misafirlerinin basta oldugu
ziyaretci profilimiz ile toplamda 70
Ulkeden ve Turkiye’den 81 ilden 52
bini askin ziyaretci katilimi ile
HORECA sektoértni bir araya
getirdik.

We have contributed to the sector
with an average volume of 3.5
billion dollars in the first month of
2020 through B2B meetings that we
offered exclusively to our exhibitors
with 2725 international hosted
buyers.

Particularly hotels, restaurant
owners, Cooks, catering companies,
food wholesalers, chain
supermarkets and public officials in
our visitor profile, we brought
together the HORECA industry with
the participation of more than
52.000 visitors from 8] cities in the
country and 70 countries abroad.

Ziyaretci
Memnuniyeti
VISITOR SATISFACTION

4% 51%

Diger Cok Memnun
Other Very Good

ANFAS
FOOD
PRODUCT

22%
Yeterli

Sufficient 23 %

Memnun
Good

ZIYARETCI PROFILI

VISITOR PROFILE

=

Otel Yoneticileri
Hotel Managers

s

Ascilar
Chefs

—

&

<=

ithalat, ihracatgi
Firmalar
import, Export
Companies

7y )

F&B ve Satinalma

Siiper Market Zincirleri Universite, Hastane

Midiirleri Supermarket Chains Fabrikalar
F&B and Purchasing Universities, Hospitals
Managers Factories

E2 ane G

Gida Toptancilari
Food Wholesalers

Barmenler, Baristalar Restoran, Kafeterya, Bar
Bartender, Baristas isletmecileri
Restaurant, Cafeteria, Bar
Operators

e & e

Hiikiimet Yetkilileri
Government Officials

Kamu Kurum ve Kurulus
Sosyal Tesis Yoneticileri
Public Institutions
and Organizations

Dernekler ve
Sektor Birlikleri
Associations and

Sector Unions

ZIYARETCI HAKKINDA

ABOUT THE VISITOR

70 . 240

Ulke ~<——— Alim
. Countries

+700
‘ ikili Goriisme
V 'Heyeti IF | B2B Meetings
1 () 1
Q Hosted Buyers l"p-t

En Cok Ziyaretci Olan Ulkeler

Most Visiting Countries

Tiirkiye
Turkey

wietoE

Rusya iran Cezayir  Gircistan Almanya Urdiin
Russia Iran Algeria Georgia Germany Jordan
@ e g Ll | ( x| % |

- -
'é°s°"a ‘;ze"f“(_ca“ ABD Irak KKTC Lilbnan
0sovo zerbaljan USA Iraq N. Cryprus Lebanon
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TLATTE ART
CHAMPIONSHIP 2020

Otel Baristalari Dernegi tarafindan dizenlenen ‘Latte Art Yarismasi’ ve
‘Kahve Etkinlikleri’, Turkiye turizmindeki barista sayisinin ve niteliginin
artmasi ve iletisimin glclenmesi anlaminda blyldk énem tasiyan etkinlik;
ayrica otel yéneticileri icin de calisan personelin egitilmesi ve personele
destek saglanmasi anlaminda da bir farkindalik yaratti. Kahve sektérinin
otel kanadi profesyonellerini bir araya getiren Latte Art Sampiyonasi;
Tirkiye’de ciddi bir gelir getirisine sahip ve dnemli bir kaynak olan turizme
destek saglama amaci tasiyor.

Bu yil ilki gerceklesen ve yogun ilgi gdren sampiyonanin blytyerek devami
icin calismalar baslatildi.

Latte Art Competition and Coffee Events held by Association of Hotel
Baristas, the event which has great importance on increasing the number
and the quality of the baristas working in tourism of Turkey and stronger
communication, increased the awareness for hotel managers in terms of
training and supporting the staff. Latte Art Championship which brings
together the coffee industry professionals who are employed in hospitality
sector, carries an aim of supporting the tourism which is one of the main
sources of income in Turkey. The first championship received a lot of
attention and will continue to grow in the coming years.
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YASASIN
ANADOLU!

LONG LIVE ANATOLIA!

2019 yilinda 869 Yerliyse Yeriz
temasinin devami olan Yasasin
ANADOLU 2020 yilinda ana
temamiz oldu.

Turkiye’nin en ¢cok asc¢i Gyesine
sahip olan TURKIYE Ascilar
Federasyonu ile ortak yaratilen
calismada 800 Uzerinde as¢inin
katilimi saglandi.

iceriginde bircok yarismanin ve
sunumlarin yer aldigi etkinliklerde
TURK Milli takim secmeleri
yarismasi ANFAS Food Product’da
gerceklestirildi.

“Long Live Anatolia!” was our main
theme in 2020 which was a
continuation of “869 We Eat If It’s

Domestic” theme launched on 20109.

In cooperation with Turkey Cooks
Federation which has the most
members of cooks, more than 800
COOKs participated in the events.

In addition to the several
competitions and presentations,
Turkish National Culinary Team
eliminations took place as part of
the events in Anfas Food Product.

AYBSASIN

ANADOLU

.

el

RYSTAL

TAFED
ETKINLIK ALANI

TAFED
ACTIVITIES AREA

TURKIYE'NIN EN BUYUK
HO-RE-CA FUARI

C 203
R i FiLL [T "

-
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18 - 21 OCAK’TA GORUSMEK UZERE
HOPE TO SEE YOU IN 18 - 21 JANUARY

ANTALYA FUARCILIK ISLETME VE YATIRIM A.S. .

www.anfas.com.tr

Sogucaksu Mah. 25001 sk. No: 1/4 Aksu, Antalya
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“BU FUAR 5174 SAYILI KANUN GEREGINCE TOBB (TURKIYE ODALAR VE BORSALAR BiRLiGi) DENETiMINDE DUZENLENMEKTEDIR”



